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EXECUTIVE SUMMARY

A Master  P lan is  requi red under  the prov is ions of  Sydney Regional
Envi ronmenta l  P lan No.26 – Ci ty  West  (SREP 26)  for  the Sydney F ish
Market  (SFM) s i te  pr ior  to  any potent ia l  redevelopment .   The purpose
of  th is  Master  P lan is  to  gu ide the fu ture development  of  the SFM s i te .
I t  has been prepared to  address the prov is ions of  SREP 26 and the
guid ing pr inc ip les of  State Envi ronmenta l  P lanning Pol icy  No.  56  –
Sydney Harbour  Foreshores and Tr ibutar ies  (SEPP 56) .   The Min is ter
for  In f rast ructure and Planning is  the author i ty  for  adopt ion of  the
Master  P lan and consent  author i ty  for  fu ture DAs re la t ing to  the s i te
under  SREP 26.

An extens ive communi ty  and s takeholder  invo lvement  programme has
informed the Master  P lan ’s  v is ion,  ob ject ives and outcomes and
assis ted in  the contextual  analys is  and ident i f icat ion of  s i te
oppor tun i t ies and const ra in ts  by explor ing the key e lements of  SFM’s
sense of  p lace.

Retent ion and enhancement  of  SFM unique ‘sense of  p lace’  is  a
fundamenta l  ph i losophy under ly ing the pro ject .   I t  is  seen as
imperat ive that  the work ing harbour  atmosphere of  SFM, that  is  so
high ly  va lued and loved by Sydneysiders and v is i tors  a l ike,  is
mainta ined in  the fu ture.

The Master  P lan is  in tended to :

· Cont inue Government  effor ts  to  renew the Pyrmont /Ul t imo area
as a thr iv ing,  l ive ly  and publ ic ly  access ib le  urban env i ronment .

· Prov ide a s t ructure for  the fu ture development  of  SFM that
meets the requi rements and object ives of  Sydney F ish Market
Pty Ltd (SFMPL),  Sydney Harbour  Foreshore Author i ty  (SHFA),
the Government  and the wider  communi ty.

· Prov ide a comprehensive and in tegrated approach for  the fu ture
redevelopment  and management  of  the s i te  that  wi l l  enable the
development  assessment  process to  proceed eff ic ient ly  by
c lar i fy ing issues and ident i fy ing requi rements.

· Prov ide guidance as to  the land use,  form,  scale and phasing of
development  that  wi l l  be acceptable on the s i te ,  wi th in  a
publ ic ly  accountable process.
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· Ass is t  s takeholders and the publ ic  in  understanding the fu ture
ro le ,  sense of  p lace and character  o f  SFM.

· Set  the conceptual  f ramework for  fu ture development  whi ls t
prov id ing f lex ib i l i ty  to  encourage innovat ive des ign and
development .

· Ass is t  the consent  author i ty  in  the considerat ion and
determinat ion of  fu ture Development  Appl icat ions (DAs) .

The Master  P lan sets  out  requi rements for  fu ture development  in  the
form of  deta i led development  pr inc ip les and contro ls .   These a im to
encourage development  that  responds to  i ts  context  and contr ibutes
to the qual i ty  o f  the bui l t  env i ronment ,  the fu ture character  o f  the s i te
and the surrounding Blackwat t le  Bay local i ty.

S T R U C T U R E  O F  T H E  M A S T E R  P L A N
This  Master  P lan is  d iv ided in to  3 d is t inct  sect ions.   They are:

Part  A -  Background

This  sect ion br ie f ly  expla ins the background to  preparat ion of  the
Master  P lan and the Master  P lan v is ion and ro le .

Part  B – Contextual  Analys is

The s i te  analys is  process ass is ts  in  fu l ly  understanding the s i te ’s
oppor tun i t ies and const ra in ts  and has underp inned the development
of  the des ign s t ra tegy for  the s i te .

Part  C -  The Master  P lan

This  sect ion is  the Master  P lan.   I t  sets  out  the Master  P lan pr inc ip les
and design guide l ines for  fu ture development  on the s i te .

The Master  P lan is  suppor ted by background in format ion that  deta i ls
a process of  s i te  and context  analys is  and opt ion development ,  and
prov ides technica l  background.
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A 1 R O L E  O F  T H E  M A S T E R  P L A N
The purpose of  th is  Master  P lan is  to  gu ide the fu ture development  of
the Sydney F ish Market  (SFM) s i te .   I t  has been prepared to  address
the prov is ions of  Sydney Regional  Envi ronmenta l  P lan No.26 – Ci ty
West  (SREP 26)  and the guid ing pr inc ip les of  State Envi ronmenta l
Planning Pol icy  No.  56  –  Sydney Harbour  Foreshores and Tr ibutar ies
(SEPP 56) .  An ear l ier  1995 SFM Master  P lan lapsed on March 2001.
A s ix  (6)  month extens ion was granted for  th is  Master  P lan which
lapsed on 20 September 2001.

The Master  P lan demonstrates the contextual  re la t ionship between
the s i te  and i ts  wider  area;  estab l ishes height ,  form and urban des ign
pr inc ip les for  fu ture development ;  ident i f ies  the d i f ferent  land uses
proposed and requi rements for  the prov is ion of  publ ic  open space;
and sets  out  the manner  in  which the s i te  wi l l  funct ion,  inc lud ing
pedestr ian and vehicu lar  access and c i rcu la t ion and other  key
operat ional  character is t ics .

A fundamenta l  pr inc ip le  under ly ing development  of  the Master  P lan
has been recogni t ion that  rea l isat ion of  the fu l l  potent ia l  o f  SFM
requi res an in tegrated p lanning and management  approach i f  the fu l l
potent ia l  o f  B lackwat t le  Bay is  to  be rea l ised.

The bui ld ings,  landform,  foreshore locat ion,  mar i t ime set t ing and mix
of  land uses g ive Blackwat t le  Bay i ts  un ique work ing harbour /
mar i t ime character.   D is t inguished f rom the Rocks and Dar l ing
Harbour,  B lackwat t le  Bay has the potent ia l  to  be developed as
another  un ique area of  Sydney,  o ffer ing a var ie ty  of  mar i t ime and
fresh f ish market  re la ted serv ices and exper iences,  and wi th  a
character  and funct ion unpara l le led in  Sydney.   By redef in ing i ts
object ives,  ro le  and funct ion,  th is  Master  P lan a ims to  fac i l i ta te
SFM’s redevelopment  as a cata lyst  to  and cornerstone e lement  of  the
redevelopment  of  th is  prec inct .
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Retent ion and enhancement  of  SFM’s unique ‘sense of  p lace’ is  a
fundamenta l  ph i losophy under ly ing the pro ject .   I t  is  seen as
imperat ive that  the work ing harbour  atmosphere of  SFM, that  is  so
high ly  va lued and loved by Sydneysiders and v is i tors  a l ike,  is
mainta ined in  the fu ture.

The Master  P lan is  in tended to :

· Cont inue Government  effor ts  to  renew the Pyrmont /Ul t imo area
as a thr iv ing,  l ive ly  and publ ic ly  access ib le  urban env i ronment .

· Prov ide a s t ructure for  the fu ture development  of  SFM that
meets the requi rements and object ives of  SFMPL,  SHFA, the
Government  and the wider  communi ty.

· Prov ide a comprehensive and in tegrated approach for  the fu ture
redevelopment  and management  of  the s i te  that  wi l l  enable the
development  assessment  process to  proceed eff ic ient ly  by
c lar i fy ing issues and ident i fy ing requi rements.

· Prov ide guidance as to  the land use,  form,  scale and phasing of
development  that  wi l l  be acceptable on the s i te ,  wi th in  a
publ ic ly  accountable process.

· Ass is t  s takeholders and the publ ic  in  understanding the fu ture
ro le ,  sense of  p lace and character  o f  SFM.

· Set  the conceptual  f ramework for  fu ture development  whi ls t
prov id ing f lex ib i l i ty  to  encourage innovat ive des ign and
development .

· Ass is t  the consent  author i ty  in  the considerat ion and
determinat ion of  fu ture Development  Appl icat ions (DAs) .

The Master  P lan sets  out  requi rements for  fu ture development  in  the
form of  deta i led development  pr inc ip les and contro ls .   These a im to
encourage development  that  responds to  i ts  context  and contr ibutes
to the qual i ty  o f  the bui l t  env i ronment ,  the fu ture character  o f  the s i te
and the surrounding Blackwat t le  Bay local i ty.

The Master  P lan is  an impor tant  too l  in  the p lanning approval
process,  bu i ld ing on the broader  land use and development  contro l
prov is ions of  SREP 26 and the more speci f ic  urban des ign,  bu i l t  form,
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publ ic  domain,  access,  park ing and c i rcu la t ion requi rements of  the
Ul t imo Pyrmont  Prec inct  Urban Development  P lan (1999 Update)  ( the
UDP).

The Min is ter  for  In f rast ructure,  P lanning and Natura l  Resources is  the
author i ty  for  adopt ion of  the Master  P lan and consent  author i ty  for
fu ture DAs re la t ing to  the s i te  under  SREP 26.   Adopt ion of  the Master
Plan does not  imply  the grant ing of  consent  for  any development ,
however,  in  the assessment  of  fu ture DAs for  the s i te ,  the Min is ter
must  take the Master  P lan in to considerat ion and development  must
be consis tent  wi th  i t .

Any amendment  to  the Master  P lan wi l l  be subject  to  publ ic
consul ta t ion and the consent  author i ty  must  be sat is f ied that :

· a  bet ter  development  wi l l  resu l t ;

· the land uses proposed is  consis tent  wi th  the zone object ives;

· the to ta l  f loor  space of  a l l  bu i ld ings wi th in  a development  wi l l
not  increase above that  permi t ted by SREP 26 as a resul t  o f  an
amended Master  P lan;  and

· the to ta l  land avai lab le for  publ ic  open space wi th in  the s i te  wi l l
not  be reduced below that  requi red by a prev ious Master  P lan or
amendment .
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A 2 L A N D  T O  W H I C H  T H E  M A S T E R  P L A N
A P P L I E S

L A N D
This Master  P lan appl ies to  the SFM s i te  ( inc lud ing the Bank Street
car  park) .   The area covered by the Master  P lan is  shown in  F igure 1.
The s i te  is  current ly  bounded by Hymix concrete batch ing p lant  to  the
nor th,  Bank Street  to  the east ,  Pyrmont  Br idge Road to  the south and
Blackwat t le  Bay to  the west .

W A T E R
Whi ls t ,  th is  Master  P lan appl ies on ly  to  the land based component  o f
SFM, the overa l l  redevelopment  of  SFM is  l ike ly  to  invo lve works and
operat ions wi th in  the adjo in ing waterway.   Act iv i t ies  wi th in  the
waterway,  inc lud ing access to  the waterway,  s t ructures spanning
water,  and any works to  wharves and pontoons do not  requi re
development  consent .   Waterways Author i ty  is  the approval  author i ty
for  a l l  such ‘water  based’  act iv i t ies ,  which requi re assessment  and
approval  under  Par t  5  of  the Envi ronmenta l  P lanning & Assessment
Act  1979 ( the Act ) .   Whi ls t  the Waterways Author i ty  is  the approval
author i ty  for  a l l  ‘water  based’  act iv i t ies ,  the seawal ls  form par t  o f  the
SFM s i te  and are subject  to  approval  under  Par t  4  of  the Act  for  which
the Min is ter  o f  In f rast ructure and Planning is  the consent  author i ty.

A l though the Master  P lan contro ls  and pr inc ip les do not  s t r ic t ly
encompass any act iv i t ies  wi th in  the waterway,  the Master  P lan seeks
to prov ide a context  wi th in  which fu ture water  based act iv i t ies  can be
considered by Waterways Author i ty  in  an in tegrated and hol is t ic
manner.   Th is  wi l l  ensure that  publ ic  par t ic ipat ion by the communi ty
and other  re levant  publ ic  author i t ies  and agencies is  appropr ia te ly
incorporated in to dec is ion making processes for  a l l  aspects  of  the
proposed works,  and to  ensure in tegrated land and water  use
planning.
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THE SYDNEY FISH MARKET EXPERIENCE

CREATES THE SYDNEY FISH MARKET ATMOSPHERE AND SENSE OF PLACE

VISION STATEMENT
The commercially viable redevelopment of Sydney Fish Market as Australia's premier seafood centre of excellence merging a 

vibrant and unique market atmosphere with Sydney's lifestyle, incorporating: working fishing port; wholesale fish market; fresh 

food retail market; food and beverage outlets; and entertaining and stimulating harbourside experenece

Key Project Outcomes

Delivery Principles

A working maritime icon A vibrant retail and wholesale 

seafood and fresh food 

marketplace

SFM key anchor connected 

and integrated with 

Blackwattle Bay precinct

Unique and varied visitor 

experience

Environmentally friendly, safe 

and quality commercial 

operation

Maintain working seafood 

market

Urban design reflecting 

maritime/working character

Maximise opportunity of 

waterside location

Maintain strong identily

Seafood as anchor

Non-residential

Longer opening times 

attracting different users at 

different times

Provider of fresh produce to 

retailers, caterers and 

consumers

Freshness and integrity of 

seafood

Individual retail character

Foreshore promenade

View corridors to water

Public transport

Road networks and signage

External pedestrian and cycle 

connections

Strong relationships and 

connection with Blackwattle 

Bay precinct

Affordable and family-friendly

Internal view corridors

Open space  'Fish Market 

square'

Water access

Mix of commercial buzz and 

consumer activity

Interaction with the business 

of selling seafood

Viable business environment

Expanded operation

Pedestrian and cycle friendly

Clean environment

Waste management

Improved access, car parking 

and internal movements

F igure  2 Sydney F ish  Market  Exper ience
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A 3 V I S I O N ,  O B J E C T I V E S ,  S F M  S E N S E  O F
P L A C E  A N D  O U T C O M E S

V I S I O N
The Master  P lan v is ion is :

The commercially viable redevelopment of Sydney Fish Market as
Australia’s premiere seafood centre of excellence merging a vibrant and
unique market atmosphere with Sydney’s lifestyle incorporating:

· work ing  f i sh ing  por t ;

· who lesa le  f i sh  market ;

· f resh food re ta i l  market ;

· food and beverage out le ts ;  and

· enter ta in ing  and s t imu la t ing  harbours ide  exper ience.

O B J E C T I V E S
The object ive of  the Master  P lan is  to  de l iver  the v is ion for  SFM by
prov id ing a p lanning f ramework for  fu ture development  on the s i te ,
speci f ica l ly  to :

· Balance economic return wi th  work ing water f ront ,  v ibrancy and
divers i ty  o f  the harbour  foreshore and communi ty  serv ice
obl igat ions;

· Create a commerc ia l ly  v iab le development  that  recognises both
SFMPL’s and SHFA’s in terests ;

· Improves land and water  access to  maximise v is i ta t ion;

· Recognises,  re ta ins and enhances the d is t inct ive and va lued
aspects  of  the ex is t ing SFM, inc lud ing i ts  work ing harbour
character ;

· Creates a tenancy mix that  sat is f ies both SHFA’s and SFMPL’s
customer needs (broad publ ic  appeal  and local  res ident
populat ion)  ensur ing the r ights  of  ex is t ing tenants are
protected;

· Improves publ ic  and customer access to  Blackwat t le  Bay f rom
Glebe,  Dar l ing Harbour,  Pyrmont  Ul t imo prec inct  and Sydney
CBD;
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Image 1 Main ta in ing  work ing  harbour /  mar i t ime charac ter

Image 2 Commerc ia l  se l l ing  f loor
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· Develops an expanded and v ibrant  re ta i l  complex mainta in ing
as the dominant  feature,  a  work ing f ish market ;

· Prov ide a new foreshore promenade and boardwalk  to  increase
vis i tor  par t ic ipat ion on the water f ront ;  and

· Faci l i ta te  the broader  redevelopment  of  B lackwat t le  Bay and
surrounding env i rons wi th in  SHFA’s leg is la t ive boundary.

U N D E R S T A N D I N G  A N D  D E F I N I N G  S E N S E  O F  P L A C E
Dur ing the Master  P lanning process under taken and managed by
SHFA, the sense of  p lace and character  o f  SFM was ident i f ied,
captured and analysed so the s i te ’s  un ique fee l  and qual i t ies  were
c lear ly  understood and ar t icu la ted in to the Master  P lan content  and
design.  In  th is  way,  the fee l  and atmosphere of  the ex is t ing SFM, so
high ly  va lued and loved by Sydneysiders and v is i tors ,  can be
recognised and mainta ined in  the fu ture management  and re-
development  of  the s i te .

The SFM sense of  p lace exper ienced by ind iv iduals  is  a  cu lminat ion
of  one or  more of  the fo l lowing but  not  l imi ted to :

- re la t ionship between people and SFM set t ing;

- un ique exper iences offered at  SFM;

- the ‘work ing ’  nature and rea l  act iv i t ies  that  occur  at  SFM;

- the atmosphere wi th in  the s i te  and the Blackwat t le  Bay
surrounds;  and

- the h is tor ica l  development  and use of  the s i te .

In  th is  context ,  any fu ture development  of  SFM should be based on:

· an understanding of  SFM inc lud ing i ts  sense of  p lace wi th in  the
context  o f  B lackwat t le  Bay;

· communi ty  invo lvement  in  the p lanning process;  and

· the development  of  rea l is t ic  and f inancia l ly  feas ib le
development  s tages.
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Image 3 Master  P lan  perspect ive .

Note :  Th is  i s  an  ar t i s ts  impress ion  on ly.   The f ina l

fo rm o f  the  deve lopment  w i l l  be  addressed in  the

subsequent  de ta i led  Deve lopment  App l ica t ion  s tage.
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S T A T E M E N T  O F  S E N S E  O F  P L A C E  A N D  C H A R A C T E R
The fo l lowing s tatement  and e lements are to  be g iven due regard
dur ing the preparat ion and appl icat ion of  any redevelopment  proposal
or  management  s t ra tegy for  the s i te .

“Enjoyed and loved by the people of  Sydney and v is i tors  a l ike,  the
bust l ing seafood market  o f  Sydney (SFM) is  un ique to  Aust ra l ia  and
possib ly  the wor ld ,  making i t  an impor tant  p lace and contr ibutor  to  the
character  o f  Sydney.  Located just  outs ide the CBD, the SFM is  a l ive ly
work ing wholesale and reta i l  seafood market ,  complemented by the
harbour  set t ing and the f ish ing f leet  that  ber th  and serv ice the
market .

The wholesale and commerc ia l  act iv i ty  on the s i te  engenders a l ive ly
atmosphere that  is  rea l ,  unsophis t icated and honest .  I t  is  a  work ing
icon,  wi th  an act ive ‘work ing ’  character  and rawness,  exper ienced by
the smel l  and indust r ia l  nature of  the s i te .  The SFM is  a workplace
and l i fe  to  many co lour fu l  and hardwork ing people,  wi th  a long h is tory
and t rad i t ion of  catch ing,  auct ion ing and reta i l ing of  seafood
products .

Elements of  SFM ident i f ied dur ing the Communi ty  Involvement
Programme as being h igh ly  va lued and creat ing the unique sense of
p lace are:

· the indust r ia l  and rust ic  nature of  the s i te ;

· the produce being d i rect  f rom the source;

· get t ing as c lose to  the produce wi thout  catch ing i t  yourse l f ;

· the honest  and unsophis t icated nature of  the s i te ;

· the genuine and hardwork ing people who work and have
trad i t ion and h is tory  wi th  SFM;

· the f reshness,  var ie ty  and in tegr i ty  o f  the seafood avai lab le;

· the Aust ra l ian exper ience and ident i ty  (Sydney)  of  hav ing
access to  qual i ty  seafood at  a  reasonable pr ice;

· be ing able to  v iew a wide var ie ty  of  f resh seafood and
understand/be par t  o f  the seafood food chain;

· get t ing c lose to  the product  and having conf idence about
knowing where i t  has come f rom;

· understanding,  exper ienc ing and in teract ing wi th  the bus iness
of  catch ing,  auct ion ing and se l l ing f ish;  and

An ar t is ts  impress ion of  the proposed Master  P lan is  i l lus t ra ted
(Refer  Image 3) .
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V I S I O N  S TAT E M E N T

Define Master Plan Parameters

Government announcement

Stage 1
Key stakeholder workshops,

public information displays and key
community contact meetings

St age 2
Key stakeholder workshops

to advise on how issues have been
addressed and review design concepts

Research, review and site analysis

Identification of opportunities 
and constraints

Preparation of draft Master Plan
including design concepts

Finalisation of draft Master Plan
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Final draft Master Plan submitted to the Minister
for Planning for adoption

Adopted Sydney Fish Market Master Plan
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The Master Plan Process is supported by
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Figure  3 Master  P lan  process
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A 4 M A S T E R  P L A N  P R O C E S S  A N D  C O M M U N I T Y
I N V O L V E M E N T  P R O G R A M M E
The Master  P lan concept  has fo l lowed the rev iew and assessment  of
numerous opt ions by s takeholders and the communi ty.

The communi ty  and s takeholder  consul ta t ion process involved
approx imate ly  55 s takeholder  groups that  have a key in terest  in  the
future development  of  the SFM s i te .   These were grouped as fo l lows:

· F ish ing indust ry  ( tenants ,  buyers,  Master  F ish Merchant ’s
Associat ion and Board of  the Catches Trust ) .

· The local  communi ty.

· B lackwat t le  Bay landowners.

· Mar i t ime Indust ry.

· Employees.

· Government  (State and Local ) .

· Other  s takeholders.

The Communi ty  Involvement  Programme (CIP)  has in formed the
Master  P lan v is ion,  ob ject ives and outcomes and ass is ted in  the
contextual  analys is  and ident i f icat ion of  s i te  oppor tun i t ies and
constra in ts  by explor ing the key e lements and dr ivers of  SFM’s sense
of  p lace,  and gather ing va luable in format ion f rom the genera l  publ ic
about  potent ia l  operat ions and the i r  consequences.   I t  has a lso
enabled the test ing and rev iew of  a  range of  p lanning and urban
design responses to  the s i te .

Developed and tested wi th in  the context  o f  the s tatutory  p lanning
f ramework,  the prefer red Master  P lan concept  is  cons idered to
prov ide the most  robust  so lut ion wi th  regard to  the SFM operat ions
and funct ions,  whi ls t  responding to  the key issues ident i f ied by
stakeholders ref ined through the CIP.

F igure 3 summar ises the Master  P lan Process f rom the CIP
under taken in  la te  2001 /  2002 through to  the proposed phasing of  the
s i te ’s  fu ture development .
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A 5 S U P P O R T I N G  S T U D I E S
The Master  P lan has been in formed by deta i led phys ica l  analys is  o f
the s i te  under taken wi th  the suppor t  o f  spec ia l is t  consul tants
engaged to  assess issues re la t ing to  t ra ff ic ,  env i ronment ,  her i tage,
in f rast ructure and serv ices,  re ta i l  pos i t ion ing and acoust ics .   The
suppor t ing s tud ies are:

· Phase 1 -  Communi ty  Involvement  Programme Findings,
prepared by Sydney Harbour  Foreshore Author i ty.

· Phase 2 -  Communi ty  Involvement  Programme Findings,
prepared by Sydney Harbour  Foreshore Author i ty.

· Communi ty  Involvement  Programme, October  2001,  prepared by
Sydney Harbour  Foreshore Author i ty.

· TMAP Analys is  Work ing Paper,  March 2003,  p repared by
Masson Wi lson Twiney Traf f ic  and Transpor t  Consul tants .

· Sydney F ish Market  Master  P lan Traff ic  and Transpor t  Analys is
Final  Repor t ,   February 2003,  prepared by Maunsel l  Aust ra l ia
Pty Ltd.

· Sydney F ish Market  Master  P lan Noise Audi t  Repor t  No 01192-1
Vers ion B,  December 2001,  prepared by Wi lk inson Murray Pty
Ltd.

· Envi ronmenta l  Audi t ,  November 2001,  prepared by Gut ter idge
Haskins & Davey Pty  Ltd.

· Report  on Mar ine In f rast ructure Overv iew,  December 2001,
prepared by Gut ter idge Haskins & Davey Pty  Ltd.

· Report  on In f rast ructure Serv ices Overv iew,  December 2001,
prepared by Gut ter idge Haskins & Davey Pty  Ltd.

· Her i tage Assessment  and Strategy Repor t ,  Janurary 1994,
prepared by Wendy Thorp,  Review of  Pr imary Resources -
Sydney F ish Markets ,  October  2002,  prepared by Cul tura l
Resources Management ,  and update le t ter  November 2002 by
Br ian McDonald & Associates.
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· Assessment  of  Ecologica l  and Abor ig ina l  Her i tage Issues  ,
December 2002,  prepared by Envi ronmenta l  Resources
Management  Austra l ia .

· Arbor icu l tura l  Assessment ,  November 2002,   prepared by Garry
Clubley Arbor is t  and Landscape Consul tant .

· Moor ing Arrangements for  the Sydney F ish Market  Master  P lan,
Apr i l  2003,  prepared by Howard Bersten (not  par t  o f  formal
Master  P lan) .

· Tree Impact  Statement  -  Sydney F ish Market  Master  P lan ,
March 2003,  prepared by Garry  Clubley Arbor is t  and Landscape
Consul tant .

· Sydney F ish Market  -  Stage 2 Envi ronmenta l  Overv iew ,  May
2003,  prepared by Gut ter idge Haskins & Davey Pty  Ltd.

· Sydney F ish Market  -  Stage 2 In f rast ructure Serv ices Overv iew ,
May 2003,  prepared by Gut ter idge Haskins & Davey Pty  Ltd.

· Sydney F ish Market  -  Stage 2 Noise Repor t ,  June 2003,
prepared by Wi lk inson Murray Pty  Ltd.

· Sydney F ish Market  -  Stage 2 Mar ine In f rast ructure,  June 2003,
prepared by GHD.

Some of  the suppor t ing documents are ident i f ied in  the Master  P lan
as conta in ing addi t ional  requi rements that  must  be taken in to account
when determin ing a Development  Appl icat ion.

A separate document  conta ins a l l  the suppor t ing documents
accompanying the Master  P lan.



2 6 S Y D N E Y  F I S H  M A R K E T  M A S T E R  P L A N


	01_cover
	02_TOC
	03_background
	04_context
	05_masterplan
	06_appendix_p 24 June 05
	06a_appendix
	06b_a3_appendix



